
COPYRIGHT SFD 2011 

SFD DESIGN 
GENDER SEGREGATION 

RETAIL ANALYSIS 



COPYRIGHT SFD 2011 

//OVERVIEW 

//OVERVIEW 
RETAILERS USE A CONTRASTING MIX OF 

DISPLAY, LAYOUT AND MATERIAL 

METHODS TO DEFINE GENDER 

SEGREGATION WITHIN STORES.  

 

THESE RANGE FROM PHYSICALLLY 

DEFINING THE SPACES, TO USING ONLY 

THE PRODUCT TO INDICATE A CHANGE 

IN GENDERé 
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//COLOUR  

Colours carry 

associations to gender, 

and can be used as a 

clear visual message  

//FINISHES 

Subtle and less obvious, 

a 3D representation of 

gender whether  hard, 

soft, shiny or textured  

//SIGNAGE  

Straight to the point and 

leaving no room for 

ambiguity, tells the 

customer exactly what 

and where they are  

//LAYOUT  

Down at floor level the 

way in which the 

customer experiences 

the store can have a 

subconscious impact on 

defining areas of gender  

//FIXTURES 

Hard or soft lines, 

delicate or grand, high 

or low level, folded or 

hanging, male or 

female?  

//GENDER SEGREGATION 
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//GRAPHICS 

INSTANT RECOGNITION, VISUAL SIGNAGE, BRAND MESSAGE REINFORCEMENT 

//GRAPHICS 
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//VISUAL FORMS 

SHAPE AND FORM CAN SUBTLY DEFINE GENDER 

//FORM  

FEMALE? MALE? 



COPYRIGHT SFD 2011 

//LAYOUT 

Simple block colours can be used to 
add interest to the store design and 
define the areas  

Simple block colours can be used to 
add interest to the store design and 
define the areas  

Male Hotspot  
Female Hotspot  
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01//09//11 
HOW RETAILERS DO IT? 

RETAIL ANALYSIS 

//GENDER SEGREGATION 
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//ZONING -LAYOUT 

The mens zone is a shop within a shop, with glassed window bays  

Areas a separated using different wallpapers, but the fixtures 

remain standard across the store.  
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//HOTSPOT DEFINITION 

Defining Male and Female zones using the designs of the fixtures  

The male hotspot used dark colours, simpler shapes  

Female fixtures are glamorous and visibly more dynamic  
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//MERCHANDISING  

The male denim wall displays jeans  side hanging using butchers hooks  

and folded jeans in antique wood effect shelving  

In contrast the female area makes use of large visual graphics and 

uses front facing display with no folded merchandise  
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//WALL TEXTURES 

Male and Female areas defined by colour and finish  

The female uses brickwork effect, but with soft colours.  

The male uses a very hard edged, dark metal effect walling  
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//SIGNAGE  

Signage is a simple and obvious 

way to clear define areas 

The font and implementation can be 

used to further define the look and 

feel of the store and brand 

aesthetic 
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//FINISHES  

A clear example of two contrasting finishes to comparable wall systems 

with the store. 

In general the male areas are darker, with less vibrant colous. The female 

areas use lighter cleaner colours and finishes. 
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//MATERIALS 

Male areas use raw materials, unfinished metal, darker tones  

Females areas use very clean surfaces, lighter ceiling and wallpaper  
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//COLOUR  

A simple example of colours being used to define Male and Female 

fashion  
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//COLOUR & GRAPHICS  

Use of colour to define masculine areas  

Graphics incorporated to indicate female areas and used as part 

of the overall VM scheme for Spring/Summer  
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//GRAPHICS 

Graphics applied to back walls 

highlight key zones  

A relatively easy and flexible 

way to designate male and 

female zones  

Easy to update and refresh  

A curved rail is a subtle way to 

express a more feminine area, 

for mens the rails can be clean 

and straight and simple  
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//SPOT THE DIFFERENCE 

River Island displays both male and female Denim in a similar way 

Male areas are defined by brick work effect backwall, Female areas use a 

raw timber effect 

The hanging jeans attracts attention and helps to define the Denim zones 
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//SPOT THE DIFFERENCE 

Desigual do not use any clear definition for male and female areas  

Mannequins and the merchandise is the only clear indicator of 

which area of the store the customer is in  
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//SPOT THE DIFFERENCE 

Pull and Bear rely on their 

merchandise to define the key 

areas 

Insertion of key fixtures assist 
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White zones break up 

the dark overall theme 

to the store, adding 

pace to the shopping 

journey  

//DENIM WALLS ð LEG FORMS 

Lighting can be used to 

imply gender 

differentiation and 

create a focal point  

ISTANBUL 
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//DENIM WALLS ð PIGEON HOLES 

Pigeon hole shelving at high level, 

hanging at low level  

Repetition of 

folded product 

creates mass 

impact  

Hanging Jeans 

clearly shows cut 

and fit of the jeans  

High level signage to 

attract attention  
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//DENIM WALLS - HANGING  

High level signage to 

attract attention  

Hanging alllows 

customers to see the fit 

and feel of the Jeans  
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//DENIM WALLS - SHELVES 

Less structured display, minimal shelving, 

using the layout to provide visual interest  

Long shelf runs present a simple and clear visual layout, providing 

customers with a simple and understandable shopping experience  


